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PREFACE 
 

Tourism is one of the world’s fastest-growing industries, and effective 

communication plays a crucial role in ensuring seamless interactions 

between service providers and tourists. English for Tourism is designed to 

equip learners with the necessary language skills to communicate 

confidently and professionally in various tourism-related settings. This book 

is tailored for students, professionals, and anyone aspiring to work in the 

tourism and hospitality sectors, providing practical language use for real-

world situations. 

The content of this book covers essential topics such as customer 

service, hotel and restaurant interactions, travel arrangements, tour guiding, 

and cultural awareness. Each unit integrates key vocabulary, functional 

expressions, and situational dialogues to help learners develop their 

speaking, listening, reading, and writing skills. Additionally, engaging 

activities and exercises enhance learning and retention, making the book a 

valuable resource for both classroom and self-study purposes. 

A special focus is placed on intercultural communication, recognizing 

the diverse backgrounds of travelers and the importance of understanding 

cultural nuances in tourism interactions. By incorporating real-life scenarios 

and case studies, this book enables learners to navigate different tourism 

contexts effectively while maintaining professionalism and cultural 

sensitivity. We would like to express our gratitude to educators, industry 

professionals, and language learners who have contributed insights and 

feedback to shape the content of this book. It is our hope that English for 

Tourism will serve as a practical guide in mastering tourism-related English 

and fostering successful communication in the global tourism industry. We 

welcome feedback and suggestions for future editions and look forward to 

seeing this book contribute to the professional growth of its readers. 

 

 

Tondano, March 2025 

Authors 
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INTRODUCTION 
 

 

Tourism is one of the fastest-growing industries in the world, 

contributing significantly to the economic development of many countries. 

As the industry expands, so does the demand for effective communication, 

particularly in English, which has become the global language of tourism. 

Whether it is used in hospitality, travel agencies, tour guiding, or customer 

service, English plays a crucial role in facilitating interactions between 

tourists and service providers. "English for Tourism" is designed to equip 

learners with the essential language skills needed to communicate effectively 

in various tourism-related contexts. This book provides a comprehensive 

approach to learning tourism-specific vocabulary, practical expressions, and 

professional communication strategies to enhance learners' proficiency in 

English within the tourism sector. 

The book is structured to cater to students, professionals, and anyone 

interested in improving their English language skills for tourism purposes. It 

covers a range of essential topics, including greeting and assisting tourists, 

handling reservations, providing travel information, dealing with complaints, 

and conducting guided tours. Each chapter presents real-life scenarios and 

dialogues to familiarize learners with authentic interactions they may 

encounter in the tourism industry. In addition, practical exercises, role-plays, 

and case studies encourage active learning and help learners build 

confidence in their communication abilities. 

A distinctive feature of "English for Tourism" is its focus on cultural 

awareness and customer service etiquette. Tourism professionals must not 

only be proficient in English but also be sensitive to the cultural 

backgrounds and expectations of their clients. This book highlights the 

importance of cross-cultural communication and provides insights into 

different customs, traditions, and hospitality practices around the world. 

Understanding cultural diversity enables tourism professionals to create a 

more welcoming and inclusive environment for visitors, ultimately 

enhancing the overall travel experience. 
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To ensure learners acquire the necessary skills for real-world 

applications, "English for Tourism" integrates listening, speaking, reading, 

and writing exercises. The book includes audio resources featuring native 

and non-native English speakers to expose learners to different accents and 

speech patterns commonly encountered in international tourism. Reading 

passages focus on industry-related topics such as sustainable tourism, 

ecotourism, and digital advancements in travel services, broadening learners' 

knowledge of current trends and challenges in the field. Writing tasks 

emphasize composing professional emails, reports, itineraries, and 

promotional materials, ensuring learners can effectively communicate in 

various written formats. 

Another key aspect of this book is its emphasis on problem-solving and 

critical thinking skills. Tourism professionals frequently encounter 

unexpected situations, from handling lost luggage to addressing dissatisfied 

customers. The book presents realistic problem-solving scenarios that 

encourage learners to think on their feet, make quick decisions, and respond 

appropriately to customer inquiries and concerns. By engaging with these 

situations, learners develop their ability to manage difficult interactions and 

provide effective solutions, which are essential skills for success in the 

tourism industry. 

Ultimately, "English for Tourism" serves as a valuable resource for 

anyone aspiring to work in the global tourism sector. Its practical approach, 

industry-relevant content, and focus on communication and cultural 

competence make it an indispensable guide for improving English 

proficiency in professional tourism settings. Whether used for self-study or 

classroom instruction, this book offers learners the tools they need to 

navigate the dynamic world of tourism with confidence. By mastering the 

language and communication skills presented in this book, learners will be 

well-prepared to excel in various roles within the industry and contribute to 

delivering exceptional experiences to travelers worldwide. 
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CHAPTER I  

THE EXPRESSION OF ASKING 

AND GIVING INFORMATION 

TO TOURIST 
 

 
 

1.1 INTRODUCTION 

In the global economy, tourism is vital and plays a major part in the 

socio-cultural and economic development of many places. Effective 

communication between visitors and local service providers is essential to a 

good tourism experience, especially when it comes to situations when 

visitors offer or seek information. To promote local attractions, guarantee 

visitors' safety, and improve their experiences, it is imperative to possess the 

capacity to inquire and provide clear and precise information. 

Communication problems sometimes occur in tourism environments as 

a result of linguistic hurdles, cultural misconceptions, or visitors' lack of 

knowledge with the local way of life and landscape. Thus, it is crucial for 

tour guides as well as locals, hotel employees, and other people who deal 

with tourists to know how to appropriately make requests and give 

information. 

The many ways that people inquire for and provide information to 

visitors are examined in this study. It looks at appropriate request and 

response formats as well as the subtleties of cross-cultural communication. 

By doing this, it hopes to contribute to more enjoyable and memorable travel 

experiences by offering insights on enhancing the general communication 

dynamics in tourist areas. The report also emphasizes how critical it is to 

provide excellent communication skills training to those working in the 

tourist industry so they can meet the varied demands of visitors from across 

the world. 

Effective communication is essential to guaranteeing a favorable 

experience in regular contacts between visitors and locals or service 
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CHAPTER III  

TOURISM OBJECT 
 

 
 

3.1 INTRODUCTION 

Tourism has become an increasingly important sector in the global 

economy, with tourist attractions serving as a key component in attracting 

the interest of travelers. A tourist attraction is defined as a place or natural 

environment that has been developed and enhanced with tourism resources, 

making it appealing and designated as a site for visitors. Indonesia, as a 

country rich in natural beauty and culture, has successfully attracted the 

attention of both local and international tourists. Data from the Ministry of 

Tourism shows that the number of international tourist visits from January to 

August 2018 reached 10,577,289, reflecting a growth of 12.30% from the 

previous year. This indicates that Indonesia's tourism potential is vast and 

diverse, encompassing various types of attractions that can be enjoyed by 

different audiences. 

In the context of tourism, attractions in Indonesia can be categorized 

into several types, including natural, cultural, historical, religious, 

educational, recreational, and culinary tourism (Ali, 2024). Natural tourism 

highlights the beauty of Indonesia’s nature, including beaches, mountains, 

and national parks. On the other hand, cultural tourism emphasizes customs, 

traditions, arts, and community life, enriching the visitor's experience in 

understanding Indonesia's cultural wealth. Additionally, historical and 

religious tourism provides opportunities for visitors to explore historical 

heritage and places of worship, while educational tourism offers knowledge 

through visits to museums or learning centers. 

Tourist attractions not only play a role in drawing visitors but also 

significantly impact various aspects of community life. Economically, 

attractions serve as a source of revenue for local governments through taxes 

and entrance fees, while also creating direct and indirect job opportunities 

for the community. The increase in investment in tourism infrastructure and 
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CHAPTER IV  

ITENERARY ESSENTIALS :  

A STEP-BY-STEP GUIDE  

TO PLANNING YOUR 

ADVENTURE 
 

 
 

4.1 INTRODUCTION 

Travel planning has evolved significantly over the years.Traditionally, 

itineraries were simple lists of destinations and activities. But as technology 

has evolved, travel planning now considers many different factors, such as 

transportation, accommodation, local customs, and popular tourist 

attractions. A well-planned itinerary not only enhances your travel 

experience, but also reduces the risks associated with unforeseen 

circumstances such as missed reservations, transportation delays, and tight 

schedules. Moreover, a comprehensive itinerary helps travelers stay within 

their budget and make informed choices. 

A big issue for travelers is maximizing their time on an adventure while 

minimizing stress. Without a well-thought-out itinerary, travelers will be 

overwhelmed with choices, unable to decide what they want to see and do, 

and potentially miss out on important experiences. In addition, last-minute 

changes or disruptions can cause frustration and anxiety, reducing the 

enjoyment of the travel experience. Planning your trip with a balance of 

flexibility and structure is essential for a fulfilling trip. 

 

4.2 DEFINE THE GOALS AND PREFERENCE 

The first step in planning a trip is to determine the destination. Consider 

what you want to achieve, such as a relaxing vacation, adventure, cultural 

exploration. In addition, think about personal preferences, such as the type of 

accommodation you want (hotel, or apartment), the type of food you like, 
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CHAPTER VI  

PRESENTING TOUR PACKAGE 
 

  
 

6.1 INTRODUCTION 

The tourism industry is growing rapidly and making a significant 

contribution to the economy. In this context, tour packages play an important 

role as they simplify travel planning for tourists. Yoeti (2008), in his book 

Pengantar Ilmu Pariwisata (Introduction to Tourism Studies), states that 

tour packages offer services that include transportation, accommodation, and 

tourist activities, allowing travelers to enjoy their trip without hassle. With 

the advancement of information technology, tourist behavior has also 

changed. They now prioritize unique experiences and convenience in 

booking. Kotler and Keller (2016), in Marketing Management, mention that 

current travel trends provide opportunities for tour package providers to 

continuously innovate. Therefore, the ability to effectively design and 

present tour packages is crucial in this industry. 

In the face of increasing competition, tour package providers need to 

understand that modern tourists not only seek affordable prices but also 

memorable experiences. Middleton and Clarke (2001), in Marketing in 

Travel and Tourism, emphasize that tourism products must be packaged 

attractively and promoted through various media to reach the right market. 

This highlights the importance of effective marketing strategies in designing 

and presenting tour packages to attract potential customers. 

Kannan and Li (2017), in their study Digital Marketing: A Framework, 

Review, and Research Agenda, emphasize that information technology has 

revolutionized the way consumers search for, compare, and purchase tourism 

products. Platforms like social media, websites, and travel apps allow tour 

package providers to engage more interactively with potential customers. 

Travelers now depend heavily on user reviews, trip visualizations, and 

simple booking processes to make their decisions. As a result, travel service 
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CHAPTER VII  

THE CHALLENGES TOURISM 

IN INDONESIA 
 

 
 

7.1 INTRODUCTION 

The tourism industry is growing rapidly and making a significant 

contribution to the economy. In this context, tour packages play an important 

role as they simplify travel planning for tourists. Yoeti (2008), in his book 

Pengantar Ilmu Pariwisata (Introduction to Tourism Studies), states that 

tour packages offer services that include transportation, accommodation, and 

tourist activities, allowing travelers to enjoy their trip without hassle. With 

the advancement of information technology, tourist behavior has also 

changed. They now prioritize unique experiences and convenience in 

booking. Kotler and Keller (2016), in Marketing Management, mention that 

current travel trends provide opportunities for tour package providers to 

continuously innovate. Therefore, the ability to effectively design and 

present tour packages is crucial in this industry. 

In the face of increasing competition, tour package providers need to 

understand that modern tourists not only seek affordable prices but also 

memorable experiences. Middleton and Clarke (2001), in Marketing in 

Travel and Tourism, emphasize that tourism products must be packaged 

attractively and promoted through various media to reach the right market. 

This highlights the importance of effective marketing strategies in designing 

and presenting tour packages to attract potential customers. 

Kannan and Li (2017), in their study Digital Marketing: A Framework, 

Review, and Research Agenda, emphasize that information technology has 

revolutionized the way consumers search for, compare, and purchase tourism 

products. Platforms like social media, websites, and travel apps allow tour 

package providers to engage more interactively with potential customers. 

Travelers now depend heavily on user reviews, trip visualizations, and 
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